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Automakers may kill AM and FM radio in two years

Kids are tuning in to Pandora and Spotify, the marketers say, so terrestrial radio could disappear from the
automaker arsenal.
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As a radio programmer of many years' experience (that was me hosting FDR's "fireside chats"), I've
always counted on a captive audience — drive-time commuters. What else were they going to do in their
cars as they inched along the highway, especially in the years before CDs? Up against the cassette and
8-track, FM radio fared pretty well as in-car entertainment.
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Cord-Cutting Explodes: 22
Million U.S. Adults Will Have
Canceled Cable, Satellite TV by
End of 2017

Research firm eMarketer cuts TV ad-spending forecast on accelerating
pay-TV declines
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Paid circulation of daily newspapers in the United States from 1985 to
2016 (in thousands)
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= What’s Most Popular with SMBs

Asked of 1,165 local advertisers: Which of the following types of marketing do you use?
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Q: Have you ever advertised on these social sites?

—-
YouTube
Instagram -
Pinterest

None of these 0
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Like us on

facebook

This Survey Says: Teens Are Fleeing
Facebook; Instagram & Twitter Are More

Popular

Survey 0f 7200 U.S. students reports only 45% of teens use the social network.
Instagramis at 76% and Twitter 53%.

< =)

Add another survey to the mix of contradictory data about teens and Facebook. This one
— by investment bank Piper Jaffray — found a huge dropoff in the last six months in the
number of teens who say they use the social network.

How huge? Teen's Facebook use plunged 72% in the spring of 2014 to 45% this fall.
According to these results, Facebook is the third most-popular social network among
teens, after Facebook's photo sharing app Instagram, used by 76% of the 7,200 U.S.
students surveyed, and Twitter (59%).

The results certainly jibe with the common belief that younger people have been fleeing
Facebook for messaging apps and social networks that don't include their parents as
members. However, the conventional wisdom has been called into question by other
recent surveys. In June Forrester Research and Niche, a college review site, published
survey data showing that at least 75% of teens use Facebook.

Perhaps those numbers are shifting quickly. Interestingly, Piper Jaffray found that 4% of
teens reported using Snapchat in the fall, up from 1% in the spring, That's rapid growth
but still a small total compared to the more established players.

You can download the full report here.

Here's the Piper Jaffray chart:
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Facebook Usage Among Key Demographics
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m Anchorage Press is at @ Cyrano's Theatre Company.

April 21 at 6:00pm - Anchorage, AK

Several times throughout the show you could hear loud gasps and
whispers, as those watching tried to fathom the disgusting "boys will
be boys" behavior they were seeing.

A Question Of Ethics

In 2001, the Enron scandal impacted the financial lives of thousands of
workers. Even more, individuals dealt with the ripple effect from all of the
different dirty tactics that the

ANCHORAGEPRESS.COM

o Like () Comment &> Share o -









Anchorage Press

Home
About
Presa Podcasts

Peats

JOEY
MCINTYRE
STARS IN

Srosdcasting & Nedia Production
Company n Anchotage, Alasks

‘ L

Posts

[ Anchorage Press sta-s

Comawnity

Anchorage’s Last Remaining Blockbuster Gets

ve e prer Sriands 13 e (e
Some Unexpected Attention & 15018 poasts M this
On et Sundey's ‘Last Weas Tonghe with Jonn Diver progrem on MO,
Oiver G something ovite Uremserted thet pal the sttestion of T.458 pessre fotew v
A Denals Ancerson
19 OF Adve chatied
Cammert > [ B soeen
Q0w

- (9G7) 8857737
- Trocely replas winin » sey
. Lordd Mossoge

m Anchorage Press Price Amnge §

m Anchorage Press added an event

April 9 st 6:18pm - @

Come have breakfast or lunch on us at the University of Alaska
Anchorage Gorsuch Commons Room 107

Learn marketing and branding strategies with Mike Blinder of the
Blinder Group.

Mike is an international best selling author and speaker. He will teach
you how to market and brand yourself in today's complex marketing
world.

Free Lunch for all attendees, please RSVP at
localmediaworkshops.com

Parking is free.

Free Marketing Workshop
24 Tue Apr 24 - 2 Times * UAA: University of Al
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= What’s Most Popular with SMBs

Asked of 1,165 local advertisers: Which of the following types of marketing do you use?

Borrell’s Take

Sorpeise! Advertners o certanly buywng ¢

Brant Marbering fof of digirad media, ded “old” forms of
advertrung popuiate this fist more. o foct,
newspapers ads are a more popular choxe
than banner ads or search markehing, and
radio advertisng 5 as papular as search
marketing and banners
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WIKIPEDIA
The Free Encyclopedia

Main page
Contents

Featured content
Current events
Random article
Donate to Wikipedia
Wikipedia store

Interaction

Help

About Wikipedia
Community portal
Recent changes

MNAantast nann

Article Talk

- Not logged in Talk Contributions Create account Log in

More v | Search Wikipedia Q

Hot Hits

From Wikipedia, the free encyclopedia

Hot Hits was a radio format created by consultant
Mike Joseph in the 1970s. That concept, which
helped spur the birth of what is now known as CHR,
also revitalized the Top 40 format and would play a
role in bringing the format to the FM band

th hout the 1980s.

The concept was to play only the current hits on the

Top 30 (or Top 50 on some stations) and no

recurrents (that is, recent hits which had already

finished their run on the charts) or oldies
a er (uniess they happen

current chart albums).
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“Kid.... Find out
what they want, and.:

GIVEIT TO ‘EM!”




The Blinder Group

MULTIMEDIA SALES SPECIALISTS

Mike Blinder

"prognosis without diagnosis
IS malpractice.."
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Sales expert Mike Blinder is now on stage at
#IFRAexpo #DCX in Berlin. See our recent
interview with him at: blog.wan-
ifra.org/node/18197

ERREICHEN
@

FREQUENZ

IFRA
World
Publishing
Expo
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Ascertainment / Needs Analysis

UNCOVER MAIOR GOALS & MOTIVATION
“What poals 80 you have for your butinets® Besder * makig more money” |
“Where £0 you wiet your business 10 be 1-yeae from today?™

Incresne foot draffic or buld up © particular companent Find owt where they sew the busine

et theve. (Dvscower the “A° 8 B

UNCOVER TARGET MARKIT (MREAOH)
“Who s your average catome I (Age. pender, rducotion kevel income )

angifunr,
The rew

Ascertainment / Needs Analysis

UNCOVER MAIOR GOALS & MOTIVATION
“What gosls 60 you Rave Sor your butinets” Beuder * makig more money”)
“Where 60 you wiet your business 10 be 1 yeie from toduy

Increane foot affc or buld up @ particuior companent Find out where they sre the buniness govng and Row they Aope 83

et theve. (Dnscover the "A" & "B

UNCOVER MESSAGE for Otfers v Iranding

“What king of offers/ deals (I arvy) 69 you Think G get you new Customen 7™
If you have any competing meda ods, review them, and ask

“How did this work for you?™

Notes

~

UNCOVER TARGET MARKIT (REACN|
“Who b your sverage customes?* (Age. ponder, education kevel income 7)
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When alterations or
be muade for
valuation by the owner

arage.

Otherwise there will be a moderate  charge, based upoa an agreed
and vurselves—or by our experns, if not otherwise arranged.

JOHN WANAMAKER

40

repairs are made on furs at

More Furs Are

Ruined by Moths

than Are Worn

F you don"t want a Mungry moth
to be the uliimate consumer of

your fors, Jet wn put them in our

Dry Air
Cold Storage Vault

It is up to date, scientific, capaciows

and warivaled,

It not only takes care of furs, but
of men's fus-lined coats and other
winter garments ; mounted anioal
rugs, otc.; indures your goods from
moths, fire or burgliry, and retursa

them when you want them.

yoor request, no extra charge will
J 9 » o
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Half the money I spend

on advertising is wasted;
the trouble is  don’t know

which half 9%

— John Wanamaker




“You generally hear that what a man doesn’t
know wont hurt him!

But in business, what a man doesn’t know.....
DOES!”

E. St. EImo Lewis (1872-1948)
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AIDA (marketing)

From Wikpeda, the ree encyclopeda

This arficle is about the markefing ferm AIDA. For ofher uses, see Aida (cisambiguation).

AIDA is an acronym that stands for Atiention, Interest, Desire and Action. Marketing

The AIDA model is widely used in marketing and advertising %o describe the Markesing - Markating

steps or stages that occur from the time when a consumer first becomes Key concepts isrow)
aware of a product or brand through to when the consumer trials a product Promosional content. o]

or makes & purchase decision. Given that many consumers become aware
of brands via advertising or marketing communications, the AIDA model
helps fo explain how an advertisement or marketing communicaions
message engages and imvolves consumers in brand choice, In essencs, the
AIDA model proposes that advertising messages need to accomplish a number of tasks in order to move the consumer
through a series of sequential steps from brand awareness through 10 action (purchase and consumption),

The AIDA model is one of the longest serving models used in advertising, having been developad in the lale nineteenth
century. Since s first appearance in the marketing and advertising Rerature, the model has been modified and
expanded to account for the advent of new advertising media and communications piatiorms. A number of modified
alternative models are in current usa. During the past 100 years, the model has undergane many refinements and
extensions, such that today there are many variants in circuiation. Thus, the simple AIDA model is now one of a class of
models, collectively known as hierachical modats or hierarchy of effects modals.

Promotional media ishow)
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revenue

2018

THE conference all
about NEWSPAPER

REVENUE

CHICAGO

ABOUT THE
REVENUE
CONFERENCE

THE Revenue Conference Is about
selling every product, platform and
Fervice you meght offer: Print, web and
mobile space, social media, digtal
services, digital video and OTT
production, native content, events, niche
publications, contests, quizzes, and all

mannse of nrrmotinne

THE REVENUE
CONFERENCE

5 presented by

INLAND

and

The Blinder Group

v v haut TRy
Conference venue

Willis Tower

Suite 8000
233 S Wacker Dr.
Chicago
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Ehe New Jork Eimes Media & Advertising

WORLD US. NY./REGION BUSINESS TECHNOLOGY SCIENCE HEALTH SPORTS OPINION A

MEDIA & ADVERTISING WORLD BUSINESS YOUR MONEY DEALBOOK MARKETS COMPANY RESEARCH
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Why a Super Bowl Ad Is the
Smartest Way to Waste $5

Million 5 MILLION U.S. JOBS
NEED WORKERS -
The biggest blockbuster in pop culture doesn’t benefit most of its WHAT CAN U.S. HIGH

advertisers. So, what are they thinking? SCHOOLS DO TO HELP?

perex THomeson  rens, 2007 - [[NEENTETY




"tlantic Popular Latest Sections

Surveys of Super Bowl audiences have found that between 80 and 90 percent

of the ads wash over audiences and don’t make them any more likely to buy

the product on display. If one is skeptical of consumer surveys, as one should
be, look at the academic papers. A 2013 study by Wesley R. Hartmann of
Stanford’s Graduate School of Business and Daniel Klapper of Humboldt
University Berlin, "Do Superbowl Ads Affect Brand Share?," found that
commercials by beer and soda companies in the big game had a "null and /or

insignificant effect” on revenue. The researchers found no relationship

between ads and growth in sales per viewing household. Companies were
Wh r Bowl Ad I
S mg:":ess‘::l:; ay t(:)wW a;lt e spending millions of dollars for nothing.

-~

Million 5 MILLION U.S. JOBS
NEED WORKERS -
The biggest blockbuster in pop culture doesn’t benefit most of its WHAT CAN U.S. HIGH

advertisers. So, what are they thinking? SCHOOLS DO TO HELP?

DEREK THOMPSON FEB 5, 2077 m
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What are your top MARKETING PRIORITIES:

Acquiring new business e s
Maintaining current business I 52

Building your brand’s reputation [y

Educating/ informing about product/ service [N 43%

Targeting specific audiences I a0

Expanding reach of your message I 31

Getting web traffic R 30

Reaching out to lapsed/ formers I 29

Creating engaging content I 26

Capturing leads T 26

Growing your lists B 20%
Q. Which of the following are among your company's 2017 advertising goals of highest priority? BORRELL

Tomorrow's Media, Understood Today

Total responses for survey N= 3,511 e ——E
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Going Nuts over Nuts: It's Complicated
Inside the Science, Hype and U2 Overly Ambitious
¥ Hysteria of Food Allergics

2008

On for_
Dear Life

The Economy and You:
A Special Report
u Forechosure —Two Tales of
Middie Class Heartbreak
® How the SEX
Blew Your Savings
@ Nationalize the Banks’
We Already Have
® The Toxic Mortgages
That Broke the System
® Joe Klein on Obama's
Budget Language
And Leadership
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The New

2008 to Frugality
TODAY! 2

How to Consume Less,

Save More, and Live Better

CHRIS FARRELL




MILLENNIAL

The Modern Deal Seeker

The Surprising Truths About Who They Are and How They Shop

Who is the new deal seeker?

In the wake of the 2008 financial crisis and the recession that followed, a growing number
of Millennials and Gen Xers are approaching their finances in a bold, new way. The days of
“keeping up with the Joneses” are over, being replaced by thoughtful spending habits built

around value and an emotional connection to brands.

Enter the new frugality—a seismic shift in consumer shopping behavior that’s challenging
perceptions on who the deal-seekers and coupon-clippers really are these days. It's a
game-changing trend that’s elevating and enriching the relationships between retail

marketers and their customers. And it's a sizable movement boasting 41.7 million

shoppers among its numbers. But before you can reap the benefits you have to know how

best to attract and retain these highly influential audiences.
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Today's Deal: $25 for $50 Worth of
Rejuvenating Salon and Spa Services at
Sanctuary Salon

BUSINESS INSIDER  Tech Finance Politics Strategy

’ Consumer Brand Loyalty May Never
- Recover From The Recession

' ®JILLKRASNY  SEP. 7,20

Vale  Discount You Save
§50 50% 825

1PM  A1388 @4
n Buy it for a friend!

Time Left To Buy

11 hours - Consumer loyalty

57 minutes declined in the recession

3 seconds - : and may soon go the way
Highlights of the dodo, according to

248 bought . Red : anew study by Catalina -
9 Rl | Marketing’s Pointer % How the Recession Hurt Brand Loyalty
V' The deal is on! 2 ofts. Exg 3 + Sorvicos for men and women ’ Media Network. 8y Kathy Winslow // 2012, November // No Comments // Tags: Customer Retention, dealer maintenance
Tppod at 7 Z2AM with 50 bought now clent 1 use Geaupon. By appt o Experty yaned st program, program, fip market, ip loyalty, loyalty, maintenance program,

. o pre-paid maintenance, retain customers, service departments
An analysis of 32 million

consumers in 2007 and
Many consumers who are finally ready to buy a new

2008 across 685 leadmg vehicle after waiting out the recession are up for
brands revealed that 52% grabs.
s »
of }ugh-loy al consumers The longer an owner keeps a vehicle, the more likely
-- those who bought 70% the owner is to replace it with a product from a
or more of goods from competing brand, according to data from R.L. Polk &
the same brand in a year Co. The decline in loyalty, though gradual with each
. passing year, means that many automakers and
-- started buying more dealers will need to work harder to retain
from a competitor the customers.
following year or left the .
Job losses, wage cuts and general economic
brand entirely. Nor were uncertainty in recent years caused many people to
there new high-loya.l delay buying a new car or truck. Leasing, which puts

U SRR ST - . buyers back in the market every two or three years, became almost nonexistent during the
downturn.

As a result, Polk says the average American now keeps a new vehicle for about six years, up from
around four years before 2007.

“They're almost like a first-time buyer when they return to market, and they become a conquest
opportunity,” says Brad Smith, director of Polk’s loyalty management practice. “It’s going to be a
situation where everyone's going to be scrambling for every tenth of a point of market share as
these customers are returning to market.”

DAll's Intart Aata chaus that A& 7 narcant af rancimare wha an thean unare hatuman hindnn naur



Forbes

Iihe Blach Baok of Blurire Secrels

Is Brana i,,oyalty Dying A Slow And Painful Death?

B

@ s e, o

When [ was a wee lad < OK maybe | wasn't so wee as [ was
in my mid-20s, I was a marketer working on the AARP
Health Insurance account which at that time was

underwritten by United HealthCare. In fact [ think it still is,

but that’s not the point,

The point is as myself and my fellow marketers tried to get
people to switch from their existing insurance coverage to
coverage provided by AARP, underwritten by United
HealthCare, we oftentimes heard a common lament which
was Mr. and Mrs. Smith did not want to switch their plan
because they were staying loyal to their existing brand -
which in many cases was Blue Cross/Blue Shield.

Elf ERNST & YOUNG

Quality In Everything We Do

Earlier this year I wrote a piece entitled Only One Quarter
Of American Consumers Are Brand Loyal which touched on

the findings of an Ernst & Young survey of nearly 25,000
people across 34 different markets around the world.
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branding

(verb)

the art and science of influencing perception
about a product, service, or organization,

« Seun Tarrbagadun
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_THE MEDIA

ITS ALL ABOUT THE CLICKS



= Forbes

Measurable Results Are A Must For Marketing And Advertising
Investments

Q000® o

Forbes Agency Council

FULL O SAVEUPTO

(mrara esgrovei by Holan Civtrtndom ow Par 1w 3 o 0/

WiTH Pary How

Becca Wilson

Bects Whon n CEO of Sotemm com an sdivertang sgency 5 pravedem softwers Sevelopeweed anvd Busrwee welogoree

sl«um Cortvas Couma s

Demand for greater accountability for marketing and advertising investments has been
growing recently, especially from those at the top of the industry. In a Marketing Insider

Group article, the author refers to an interview by Gabe Leydon, one of the largest media ==
bayers in the world, called “Watch MachineZone's CEO freak out a room full of media

execs.” During this interview, he plainly states he will not purchase media that cannot prove AV' s
performance: “Media will be quantifiable. Period. ... Marketing will become a justifiable

husiness.” —————

The only way to know what is effectively working and what might be broken is through



Join the Big League: / Reasons to

Go Digital with Your Advertising

(3 (23 &=

It's time to join the big league and go digitall Digital advertising is now the new norm—it's the
fastest growing marketing channel with no signs of slowing down, according 1o Strategy

Analytics. In fact, most companies spent more on digital marketing in 2015 than they did in 2014,

and plan to increase spending in 2016, This shouldn’t come as a surprise ~marketing has always
By: Mie been about three things: location, location, location. And today, your target market is largely

T . .
o onbing. Marketers are focusing more and more résources on meeting people there, and it's

working out well for them and thew customers.

The digital marketplace has put a (ot of buying power back into the hands of buyers and

consumers, forcing many marketers to get more creative, more genuine, and more helpful
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Join the Big League: / Reasons to

Go Digital with Your Advertising

5. Digital Advertising is Easily Measurable

Every department needs to show how it is adding value, and with a digital campaign the metrics

are built nght in. You know exactly who clicked on your content, opened it, referred it, shared it,
etc. You also can trace the source of your traffic from entry to the shopping cart and eventual
purchase. This will help you determine which platforms and strategies yield the best results, and

which deserve more investment,

The key reason for tracking metrics is to speak the same language that your CEO and your CFO
do. While soft metrics like brand awareness, impressions, organic search rankings, and reach are
important, their real value lies in how they can be quantifiably connected to hard metncs like
pipeline, revenue, and profit. Digital advertising offers a platform for tracking both types of

metrics to show a concrete RO,









Marketing Priorities

Acquiring new business e s

Maintaining current business I 5

Building your brand’s reputation [y

Educating/ informing about product/ service |G 43%

Targeting specific audiences I a0

Expanding reach of your message | ETIA

Getting web traffic I 0%

Reaching out to lapsed/ formers I 29 _OWON_Q\NISBI\SCE‘;}r‘:fdttood -
Creating engaging content I 26 |
Capturing leads T 26

Growing your lists I 20%

Q. Which of the following are among your company's 2017 advertising goals of highest priority?
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180,000 Local Online Ads

420,000 Local Online Ads

| B

360,000 Local Online Ads
360,000 Local Online Ads 72 Print Ads
EE e e
48 PrintAds &l Pliinne et
Trade-in % - 5 Inch Ad
. + LOCALLY 3 times/ mo. in the Herald
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‘,'.;m',l.,... ‘l:’:::: Silver Multimedia m
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Monthly Post
On our Facebook Page

Online Landing Page
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*Open rate for Al package

Add Color for only $50/wk.
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advertisers ONLY!

Offer valid until =
5pm Fri 3/24

*Open race for full package
Add Color for only $50/wk.

LIMITED to 15
advertisers ONLY!

Offer valid until
Spm Fri 3/24

d
g Page
nt Ads

72 Print Ads

rode-in

10 Inch Ad
nes/ mo. in the Herald
& “Power Pak”

Itimedia Program

4.33/ e

e« $1,180.40/ month’
rate for full package

or for only $50/wk.

ITED to 15
isers ONLY!

r valid until
pm Fri 3/24

15 Inch Ad
3 times/ mo. in the Herald
& “Power Pak”

inum Multimedia Proggm

227.93 week

senice - $1,588.10/ month’
*Open rate for full package

d Color for only $50/wk.

LIMITED to 15
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Offer valid until
S5pm Fri 3/24
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A Total Marketing Solution to Grow |
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Be Mobile Responsive!
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Creative

AdVertiser #

A262 i0ch print 36 each week
innewspaper of your choice

l = o 1-" 40%
f ""w | /) OFF
Tbles = QUA

Gline
Classfied ad
il appear in network of § newspapers

-

Deal

Our Mobile Readership continues to grow

Reputation & Visibility
B Reporting.

|
Linitedto 15 odvertisers!

$70 aweek!

R )




> l‘\l ! W/ -~
- l Local BT
. Local A =
Online "@ —

PortlandTribune

Pamplin ) MediaGroup
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The Tribune REACHES the Right Audience!
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will appear on
Portland I ribunc.com

Rotating In 2 positions

20,000 times/ month!
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REACH affluent customers with daily FREQUECNY!
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Your Online Ads appear 10,000 times/mo.

on the top viewed Websites, served to local readers!

facebook
1 == .

Ads appear
on Facebook
Home Pages!

TR FE '
!

VIS DA -
bt SO B —t o - @

And, appear on
MOBILE sites too!

AR of ahove 3ds are Geotargetsed
1o our predetermned local DA




Your social posts to facebook twitter Youllll} =
Appear 24x7 on both Websites too!

_ fo=- wa=  Your Social Media flows LIVE in:

Our readers will see what you're up to on:

Facebook,
e P
YouTube and —

'm".m' 0

T OSWY School of Dertniiry
as, your updates 1. ORI CiNs
NOXE tO QUF BOCAl  —n e e
editorial content!
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Pamplin Power Pack
with Native Advertising

Weekly M

Beaverton, Tigard/'
West Linn, Clack
Monthly |

Sherwood, SW Communi

OPTION 1

Weekly Newspaper Ad - 2 col. X 4"
Monthly - 3 col. X 5

Web Ad - 10,000 impressions
Extended Network - Mobile - 10,000 inr
Facebook Post - 1 per month

Online Column - 1 per month

OPTION 2

Weekly Newspaper Ad - 2 col. X 4"
Monthly - 3 col. X 5

Web Ad - 10,000 impressions
Facebook Post - 1 per month
Online Column ~ 1 per month

OPTION 3

Twice Per Month Newspaper Ad - 2 col.
Monthly - 3 col. X 5"

Web Ad - 10,000 impressions
Facebook Post - 1 per month

Online Column - 1 per month

Pamplin Power Pack
with Native Advertising

Newspapers:
Forest Grove, Hillsboro, Scappoose, Newberg, Gresham,

Wilsonville, Canby, Molalla,'

OPTION 1

Weekly Newspaper Ad - 2 col. X 4"
Monthly - 3 col. X 5*

Web Ad - 10,000 impressions

Extended Network - Mobile - 10,000 impn
Facebook Post - 1 per month

Online Column - 1 per month

OPTION 2

Weekly Newspaper Ad - 2 col. X 47
Monthly - 3 col. X 5*

Web Ad - 10,000 impressions
Facebook Post - 1 per month
Online Column - 1 per month

OPTION 3

Twice Per Month Newspaper Ad -~ 2 col. X 4
Monthly - 3 col. X 5*

Web Ad - 10,000 impressions

Facebook Post - 1 per month

Online Column - 1 per month

OPTION 4

Twice Per Month Newspaper Ad - 2 col. X4
Web Ad - 10,000 impressions

Facebook Post - 1 per month

Online Column - 1 per month

Pamplin Power Pack
with Native Advertising

Newspapers:
Portland Tribune, The Bee and SW Community
Connection

OPTION 1

Weekly Newspaper Ad - 2 col. X 4"
Monthly - 3 col. X 5

Web Ad - 10,000 impressions

Extended Network - Mobile - 10,000 impressions

Facebook Post - 1 per month
Online Column - 1 per month

OPTION 2

Weekly Newspaper Ad - 2 col. X 4"
Monthly - 3 col. X 5°

Web Ad - 10,000 impressions
Facebook Post - 1 per month
Online Column - 1 per month

OPTION 3

Twice Per Month Newspaper Ad - 2 col. X 4"
Monthly - 3 col. X 5

Web Ad - 10,000 impressions

Facebook Post - 1 per month

Online Column - 1 per month

TOTAL Cost per week - $200

TOTAL Cost per week - $173

TOTAL Cost per week - $143



AdVertiser

ATotal Marketing Solationto Grow

Where
Tocal

customers |Fint

ﬁ find your
Tocal

business

Mobile Responsive!
Your message travesacrss al platorms

Aopessataalof

4,000x

ek

$70 awekt

The Blinder Group

multimedia revenue generators

HOME | TRAINING | CONSULTING | NUE SOLUTIONS | WHO WE ARE | WHO
A 31 G 1S

Deliverables & Downloads for:

Pamplin (%) MediaGroup

SERVE | WHATS

Click for instant access or download. If you experience problems, contact mike@blindergroup.com

Current S

pport for N ber 2015 Dep!

Portland Tribune- Sales Closing Slide Decks

>Download (73 MB) PowerPoint Version of Sales Presentation
>Download (23.3 MB) High Res POF Version of Sales Presentation
>Download (3.7 M8) Low Res PDF Version of Sales Presentation

COMMUNITY PAPERS:

Beaverton - Sales Closing Slide Decks
>Download (20.6 MB) PowerPoint Version of Sales Presentation
>Download (23.3 MB) High Res PDF Version of Sales Presentation

TigardTualatin - Sales Closing Slide Decks

>Download (20.1 MB) PowerPoint Viersion of Sales Presentation
>Download (15.9 MB) High Res POF Version of Sales Presentation
>Download (4.1 MB) Low Res PDF Version of Sales Presentation

Lake Oswego - Sales Closing Slide Decks

>Download (20.6 MB) PowerPoint Viersion of Sales Presentation
>Download (17.1 MB) High Res PDF Version of Sales Presentation
>Download (3.8 MB) Low Res PDF Version of Sales Presentation

West Linn - Sales Closing Slide Decks
>Download (20.9 MB) PowerPoint Viersion of Sales Presentation

>Download (16.4 MB) High Res PDF Version of Sales Presentation
>Download (3.8 M8) Low Res PDF Version of Sales Presentation



12 Monthly Columns 240,000 Local Online Ads
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Print & Online 10,000/ month 10,000/ manth
and on ot Facebook page on the local Website

36 Print Ads Your Posts On Our Site
; s -‘- Diamond Insider

x| $240/...

vas o $1,995/month
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04543274
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3 times per month
In the local newipaper
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5 12 Monthly Columns 240,000 Local Online Ads
—
o e i :
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1] [
oo manth 10,000/ manth
£ P D m‘&ﬁm,. 60 nationsd stes, kecaly
-
OOPRIMT Your Posts On Our Site
— nt Ads : 2
o 0 T Diamond Insider
o Deetal st -
g ‘:."__':'é_t l‘hﬂ $240/mk
G P it ek
5
E Each Week
n 5 the local newipaper
oo Placed on your
c Onfine Landing Page
b= offering SEO!
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© Platinum Inssder
E Your Posts On Our Site
S g $193/...
= . e On Ot cew Online
= m e s $1695/month
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24 Print Ads

gy Wedl e B n vde

arase s
2 column x 4-laeh ad
Twice Each Month!
5 the lecal sewipaper
Placed on your

3 Onfine Landing Page
offering SEO!

Your Posts On Our Site
i ~ .

On 0w cew Online

52 Print Ads

ROI

assive

240,000 Local Online Ads
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Platinum Insider

$193/...

vatee o $1695/month

12 Monthly Columns

240,000 Local Online Ads

on the local Webane

Your Posts On Our Site
Lo -

Diamond Insider

$240/...

vas o $1,995/month

10,000/ month
on the local Webse
Gold Insider
$150/...
vatoe o $1395/month




Massive ROI
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24 Print Ads

ke S

!

2 column x 4-laeh ad

Twice Each Month!

5 the kol sewigager
Placed on your

Gul} Oréine Landing Page
offering SEO!

Your Posts On Our Site

-

ROI

assive

240,000 Local Online Ads

Gold Insider

$150/.«

vatee or $1395/month

52 Print Ads

Print & Online
and on our Facebook page

o
[«
2
v
v
0
=
1
£

240,000 Local Online Ads

12 Monthly Columns 240,000 Local Online Ads

10,000/ month
on the lecal Webare

Your Posts On Our Site
e = . Diamond Insider

y1  $240/...

vatus o $1,995/month

Platinum Insider

$193/...

vatee o $1695/month




12 Monthly Columns 240,000 Local Online Ads
o —
oo MR
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.5 -
v
s
"
o 10,000/ manth 10,000/ manth
.E on the local Websie oo nationd) vtes, becally
OorRR Your Posts On Our Site
(o) - N A s - = Bp. Diamond Insider
o Dot At
= ." —= .ﬂ $ 240/ week
. el Ve © Fn e Valug of: Sl,99$lmomh

15 Gy e iy 4

assive

IMIMM
Each Week
24 Print Ads 240,000 Local Online Ads the kecal remigager PR
e @ -y v o national stes, locally [

Platinum Insider

Whake oM
T $193/...
o the b‘rnmap‘ﬂ vatue o $1695/month
Placed on your
Gull} Oréine Landing Page onthe local Websie oo nationsd vtes, lecaly
offering SEO!
l\ Gold Insider
Your Posts On Our Site
i - $150/...
vatoe o $1395/month

Cost- effective marketing = Massive ROI




The Blinder Group

multimedia revenue generators

TRAINING

We tran advertsing managers & sales peopie how
10 adapt %0 the ever-changng media landscape. A
of our training programs oan be takored 10 #t the

roocs 10r O media clents. Pius, tadailafl we host
FRONG MO for OGN Dusifess Owrers 30 Pay
oarn how 10 use meda mone eflectively!

+ C1 Seling System ~ Basic Sales Traning

+ The Muitmedia Master Class

o Loca Advertser Workshops

The Binder Group engages with THOUSANDS
smal- 10 medum-sited business owners SV
each your Bwough our gobal media company

chorts. We truly undemiand the neecs of thesg
ol Businesaes and help 0w Clants help ther
advertisars grow business through oMective
mutimeda advertising strategies!

AEAD MORE: CONSULTING

The Binder Group Reverue Generation model for a
clent media company typicaly includes: consulting
on best practices of Mutimedia revenue
COOMrRLion, hers SaMS program development and
sales team classrcom Calls for Sale trainkeg song
with “in-the-car” ride-along training whorn we assist
In the presentation of new sales programs %o local
smal-medium sizod business ceners.

Loarn how we have generated over $100 miion
COlars In Naw SChErtSng rMvenue for our medsa
ety

READ MORE. REVENUE SOLUTIONS

YOUR BUSINESS

FREE
90-minute

Learn from one of

« What it takes 10 be found (ever yowur comperitors) on Google

« How 1o use social s ke ¥a e

« Why s important 10 know where your castomens
« Where you need 1o advertise 1o maximize resmits!

Puiincaan wddwide pet catioe
sy Mis Syttal st et img serduek boma
Scating is Bmited.
reginier ot LOCaIMediaWorkshops.com
or call your sales representauve ot (585) 394-0770

v
o the “Duying timeline”




TO GROW
YOUR BUSINESS

- ; .J

Meet your speaker:
Mike Blinder

Asthor and iterastinaly rencwned

edim eapert who has hetped
: cver w000 seml and el wise
Puiincaan woddwide pet cadioe
sty Mis Sottal el bt img v diek donn
Scating is kmited.

regasier 2 LOCAIMediaWorkshops.com
representative ot (585) 394-0770

ot call your sales




BIG PAIN

Loss Aversion

Studies have shown that the
pain of a loss is almost twice
as strong as the reward felt
from a gain.







Revenue Generation

70% Closing Ratios (w/ Qualified Appointments)

80% Retention (after 6-months)




The Blinder Group

multimedia revenue generators

TRAINING
]
e

We tran advertsing managerns & sales poopie how
10 adapt %0 the ever-changng media landscape. A
of our training programs oan be takored 10 #t the
roocs 10r O media clents. Pius, tadailafl we host
FRONG MO for OGN Dusifess Owrers 30 Pay
oarm how 10 use meda mone efectively!

« C1 Seling System ~ Basic Sales Traning

+ The Muitmedia Master Class

o Local Advertser Workshops

The Binder Group engages with THOUSANDS
smal- 0 medum-sized business owners (S

each your Bvough our gobal media company

chants, We truly undenstand the neects of thess
ol Businessas and haolp O Clants help the

advertisers grow business through eective
mutimedia advertising strategies!
ACAD MORE: CONSULTING

The Binder Group Reverue Generation model for a
chent moda company typicaly includes: consulting
0N best practices of Mutimedia revenue
Gonration, here saks program development and
sales team classrcom Calls for Sale trainkeg song
with “in-the-car” ride-along training whomn we assst
In the presentation of new sales programs %0 local
smal-medium sizod businesas ceners.

Loarn how wo have generated over $100 milion
COlars In Naw SChErtSng rMvenue for our medsa

READ MORE REVENUE SOLUTIONS

$3.5 million+



The Top Selling:

- Health Care
Bllnder Home
Gm“p Improvement

Financial

Real Estate

Auto Aftermarket
Legal




The Top Selling:

- Health Care
Bllllder Home
Gm"p Improvement

Financial

Real Estate
Auto Aftermarket
Legal
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Mussarat
Moghal
2 4

TeamMoghal

Working for you

OFFICE 905.565.9200

:416.937. 3149

., teammoghal@gmail.c



N

iLAM TEAM

of Bayview Hill

Office: (905) 883-1988
Peter: (416) 991-2345
Vic: (416) 565-9900

@Mvz



*% Homes Not Started

% New Homes Sales Not Started vs. Existing Inventory, Mar 2007 - Mar 2016
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/) Homes.com
realtorcom

‘trulia
7 Zillow.com

Your Edge In Real Estate



el Estate



JIM SHA
WALIAN | 792 valiey's Chosce For Basi Extate

| Ir' 5‘\”—3 =| D

KRLLER WiLliaan
CALL oW §
oW LiB18) 49148
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Hello! Al Mo and SO0

Yout neighbours Rowse a1 209 1035 Rernard Ave.
JUST SOLD for $147.500

TAUS MAS CHANGED TNE VALUF OF TOUR WOME!
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Sampie *| Have a Buyer" Power Card Sample “Just Listed/Just Sold™ Power Card
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WE RECENILY SOLD THESE HOMES N YOUR NBKGHBORHOOD
AD WE WOUD LOVE TO SELL YORS 100!

e |l SR PO
[HESE ARE JST A FEW OF THE OVER /8 HOMES
WEVE SO0 N 2014 ALON

WWW.LIVINGAUSTINREALTY.COAM



Are you tired of huricanes?

[s moving in the forecast?

COLLECTION

Vs Homss o4 Lo xnrry Progurtes

GloriaSellsRealEstate.com

Give me a call, so we can get your
home sold!
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Audience

Advértiser

A Total Marketing Solution to Grow |

Bundie

fage 20K 2530/ 208 3544/ 278 4554
s 3 == Where

local
customers [Fintl it
find your Pt
local
business

Make sure your
hicinpee oate

Be Mobile Responsive!

Your message travels across all platforms

Creative

AdVertiser #

A262 i0ch print 36 each week
innewspaper of your choice

l = o 1-" 40%
f ""w | /) OFF
Tbles = QUA

Gline
Classfied ad
il appear in network of § newspapers

-

Deal

Our Mobile Readership continues to grow

Reputation & Visibility
B Reporting.

|
Linitedto 15 odvertisers!

$70 aweek!

R )




GETlislihgsNOW
MULTI MEDIA

BeavertonValleylimes

Pamplin
MediaGroup

Hyper-Local | Maximum Results | Cost Effective!



$379,900 is average price per listing™™”
{up 9.9% from 2016)

| $290 is average price per square foot’

ﬁ v (up from $269 in 2016)

55 is average number of days to sell’

53 is average number of new listings™
each day

1 58 is average age of local home seller

(up from 45 in 2009)
10 is number of years owned prior to sale
' (up from S in 1985)
Have no idea

Whi‘fh f9?|t°' 89 is percent of homeowners who will
to list with!™ list with a local Realtor®
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The Pamplin Media Group REACHES the Right Audience!
- 557,000 weekly readers
47% 25-54 in age

75% earn over S50Kk/ yr. ps ncome)
84% attended college
83% own their home

i 78% have kids

EDUCATION

W High Sehool s
Il Some College 2
B College Geaducte SO0%
B Srodwote Scheod  22%

INCOME
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15,000 LOCAL Online ads each month

On the #1 Local Website:

Beaverton {__j
"') el e [~

=]

We alert local homeowners on your latest listings | lustListed
This activates interest to click & explore local home values| Nearyou
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Targeted Monthly Ad Campaign on: facebook

Your latest listings “auto-build” into a dynamic carousel ad!

We tailor your OPTIMAL LOCAL targeting to LOCAL homeowners!
Campaign is guaranteed to be seen no less than 18,000 times/month!
Results are reviewed monthly and optimized for best performance!
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We alert local homeowners on your latest listings |}lstl.is!p(|
This activates interest to click & explore local home values| NearYou
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Your Ads Link to Your ONLINE Landing Page

Vot oo e by Vo wee

-

You're listed n our NEW
Online Agent Showcase

—— Listing Inks 1o your —
— : Custom Landing Page Aé Retargeting
e
8 - s Homeowners who land on

) rremais - your page dce targeted & see
T —- — YOUR AD for the next FULL YEAR!

Landing Page:
* Captures beme
valie inauites

* Displays latest
hisngs

"Provdes contact
nto and ks




An additional ad runs in the local paper!
2x4 print ads appear 52 TIMES over the next 12-MONTHS!

BEAVERTON VALLEY TIMES READERSHIP

W B e alicytime L com

Lip codex: 1005, 27008, 7000, SO0, 17228, I 1 6 800
* Mporage lumdy ircome o oxcoss of $55 000 b

* Tapeted Buninen Sar et on o vory Soevornon Charider \V@Ckb‘ Readers
S o EVERY THURSDAY

* Lrongpweed o one o Oregess besd gversl aveby

e T PRI e, AD & COPY DEADLINE

‘ -hﬂ:::':m:’ Ao phace & Wgh vrkew on comvmgniny THURSDAY‘ NOON
o A e ek b Call 5036840360

o B g for
@mp Dollar!

A 2 column by 4-inch ad
52 Times f Year
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Your Business & Ads Appear in our Online Local Guide

—. s A link 10 your

| Your Business ANR OO A9
e . - i .
' FIND BEST MLACES ot popular site
™ me‘;i'mo 570 is Listed & Searchable is proven to
AREA .- 5" ithi g . improve your
within the Online Guide Search Engine
i Optimization!

5 Readers then find your ~
- Landing Page, with:
‘o Contactinfo

Links for emall & Social Sharing
Map/ directions ‘
Facebook Content
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You are invited to a

LEARN

SPECIAL EVENT FOR be s e

best target a potential local home seller!

LOCAL REALTORS"! DISCOVER

how 1o leverage Facebook

Wednesday, Apl’ll 4™ effectively to beat the competition®
31 NORTH BANQUETS & CATERING MASTER

217 N. Front Street, McHenry what media messages provide the
best local results, onloe & in prnt!

the 21 "secret to success” in local
adventising to gam the best return
on your investment!

2 SESSIONS:
8:00am-9:30am and 11:30am~-1:00pm

ALL who attend will recewve a Fi 3

YOUR SPEAKER \ (;rmr Workshop <'.psnn.'.r;('
i i NORTHWEST

Mike Blind

HERALD'S

815-526-4493

LOCAL
Seating is imited so get more REAL ESTATE
nformation and RE G';S'TE R NOW N1AR K ET I N G

GetListingsNow.com

Wednesday April 4th

31 North Banquets & Catering,
217 N. Front Street, McHenry

8:30-10am
12 pm - 1:30 pm

NORTH

BUNIET CONEENE (T



GETTING LOCAL LISTINGS REQUIRES
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Learn:
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Top Dollar!

Steve | RE/MAX
Huber | Pinnacle

555-581-4906
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AN EXPERT

Mike Blinder | +1-917-865-4827 (mobile/text) Slides/ downloads:
Mike@BlinderGroup.Com | &g @MikeBlinder BlinderGroup.com/getinfo



Native Sponsored
Advertising vs. Content

*Long form content that looks * Unbiased blog post
like an article, but contains with logo and a link
advertising copy (also to advertiser site,
known as advertorial)
*Unbiased magazines
*Populated with content | Publishedbyacompany,  .webinars and educational
to look like editorial . butcontain ads between  t5kc/ sessions
Ex, Sliders ~ excharticle
(Ex. John Deere’s "The Furrow™
*Trade shows where \ *Conferences with speakers
companies teach you how that educate

" to use their products \
\

*Brand-biased content \ *Editorially-focused content












WIKIPEDIA
The Foee Fncyslopedia

Nan page
Conterts

Fearured content
Currert averty
Rarcom amcse
Dorate 1 Wikgeda
Wikimeda Shop

» Intpracton
Hep
Abost Wikipeda
Comwrariy ponal
Racert charges
Contact page

» Tookox

» Prindenpon

= Languages 1+
Nakaro

L0
7 L i

Arscle  Tak

Create accourt § Log

Pead Ecsowrce HoR ™ Viewhistory Search Q

o ©

Wiki Loves Monumants: Hislonc sies, photos, and prizes!

e

Native advertising
From Wikipedia, the Yo encyciopeda

This artcle may docement a necioglam in sech 8 manner as 10 promote It Ploase sdd mom
rodadie sources 10 establish RS Curent use and e IMpact the ferm has had on its field. Otherwise

consider mnaming Of oleting the arSch. (Wey 2010

Native advertising i o web advertisng method in which the advertiser alompts 1 gain atleniion by providing contient In the context of e
wser's cxpononce. Native a3 formats match both the f2em and the nction of 1he user expanance in which it is placed. One fomm of ratve
advertising. pubisher-produced beand contnet, is similar in conoept 10 8 tracitional achverional, which i & pai! pRscement aRampting 10 look Moy
20 artice. A niive d 16nds 10 Do Mo GEvicusly 4% &d thin most advenonals ' The asverssens iment i 10 make the paid advertising leel less
nrusive and thus increase the Selhood users wil cick on L™

Among the lormats for native acdvertising ane promated videos, images, aricles, music and oher mecda '™ Examples of he technique inckude
Search engine marketng (ads appoanng alongeide saarch results e firtve 10 the search experience) and Twitior with promoted Twoets,
Pends and people. Other axampies include Facobook's promotoed siones o Tumbir's promoted posts. Cortont marketng is anoter form of
mmmmwmmw”ammwmmumwmn
APOrTRCODS try 4 Markeltr MOAGRGE 304 eCOrMmendsion

The types of plarorms and webstes that SArSCRate In NAINVG A0vertisng can De Sl UD IO o Calegoses, “open” and “closed” plationms.
‘Closad” plations e Drands crasting proliles andior COnent withins & PIAToem, Than PEOMAtng Ihat COMant within he confines of that same
closed platiorm. Exampios inciude Promoted Twoets on Twitier, Sponsoced Storkes on Facobook and TrusView Video Ads on YouTube. “Opon”
plationms are defined Dy the SrOmOting the Same oo of Dranded Coment 0SS Muigke Dlationms within native ad formans. Unle closed
platiorms, the Branded content asset hves outside the platiorm. For axample, Adyoulin, AdsNatve, Shavettrough and Nativo ave opon natve
Svenang platiorms, which miow Deand 10 FCude Pe Same content i ~atve a8 plcements on mutplo pobiron | Lage pusishors, sueh
28 Wathingron Post, have recently S1anad mrocucyy Tes own Nathve advertisng fomats. |
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The Good, The Bad, and The Ugly of Dental
Insurance




IN THE KNOW/:

Advice from local experts

The Good, The Bad, and The Ugly of Dental Insurance
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We keep smiles beauti-f—ul!
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Exam, Cleaning and
Cavity Detecting X-rays
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Frontiersman.com & AnchoragePress.com

= 110,000+ Monthly Unique Visitors

32% of adults access a newspaper Website each month

47% are women

78% attended college

76% are homeowners

64% earn more than 550,000/ year | 45% earn 575,000+
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Your column is placed in print & online!
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proven to improve
your own Website with
Search Engine
Optimization!
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found on major search engines
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We post on facebook your monthly column!
Each month our

21,000+ “Likes”

see your expert advice!
g .
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Our “Likes” see your content 4
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Thousands of LOCAL Online ads each month

FRONTIH RSMAN

On our Local Website

Delivered Desktop & Mobile!
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You also get print ads i in the paper'

BRAND your business
or, promote your OFFERS!

ACT NOW! ‘ ﬁL

FRONTIERSMAN

Smiles

And the same ad will appear in
THE EAGLE & ARTIC WARRIOR!



Agree to be our EXCLUSIVE In The Know EXPERT, NOW!!

And we’ll promote your EXPERTISE
monthly in the The Press!
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12 Monthly Columns 108 Total Print ads
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o0
-
g
Q
—
-
o
-
Q
=
e
O
@
s -
Q
-
v
O
[

12 Monthly Columns

Print & Online
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Our Pledge to You:

We will provide all the solutions we have locally crafted as promised. And provide
any updates and modifications that are necessary 10 meet the changing
technologies of the ever-changing digital landscape.

We will check in with you no less than once each month to review the performance

of these solutions. And if necessary, modify those offerings on an ongoing basis to
optimize your results!

Newspaper Representative:

Date:
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ATTENTION LOCAL
BUSINESS LEADERS!

2 %0 4 FREL 90 Mvnae Workatug
How to
BRAND YOUR BUSINESS
To Win Your Market!

2

Blinder Best Bets:
Medical/Wellness,
Financial, Home
Improvement,
Real Estate,
Legal,
Elderly Care,
Education/Training,
Auto Maintenance

Hil I'm
(pause)

. How are you today?

I‘m with the HERALD.

AND, REST ASSURE, | AM NOT CALLING TO SELL YOU
ANY ADVERTISING TODAY

(pause for their laughter)

I'm reaching out because we've teamed up (again

When he was in town last y
up” from the attendees. So,
out on the workshop he wil
Business Branding!

| PROMISE THIS IS NOT A S/
WE'RE NOT GOING TO ASK
YOUR CHECKBOOK!

I am calling today to simply
you to be our guest next mc ~
Breakfast or Lunch meeting

Can you join us in:

Wed May 23 12n Lunc
Thu May 24 7:30a Bre:
At the Ramkota Hotel

PERFECT Prospects for Mike’s Workshop!
And for Bob the week of June 4"

Perfect Prospect? Think DELMAR!

,i Established Business
w Locally Focused

The higher the
“DELMAR"
the better the
odds to close!

Blinder Best Bets:
Medical/Wellness,
Financial, Home
Improvement,
Real Estate,
Legal,
Elderly Care,
Education/Training,
Auto Maintenance




ATTENTION LOCAL
BUSINESS LEADERS!

210 4 FRIE 95 Mumte Wirbatug
How to
BRAND YOUR BUSINESS

To Win Your Market!

:Em".

\

Blinder Best Bets:
Medical/Wellness,
Financial, Home
Improvement,
Real Estate,
Legal,
Elderly Care,
Education/Training,
Auto Maintenance

Hi! I'm
(pause)

I‘'m with the HERALD.

. How are you today?

AND, REST ASSURE, | AM NOT CALLING TO SELL YOU

ANY ADVERTISING TODAY
(pause for their laughter)

I'm reaching out because we've teamed up (again

this year) with a world lead

marketing expert to speak t CAPITAL%OU’RNAL

you!

When he was in town last y
up” from the attendees. So,
out on the workshop he wil
Business Branding!

I PROMISE THIS IS NOT A S/
WE'RE NOT GOING TO ASK
YOUR CHECKBOOK!

I am calling today to simply
you to be our guest next mc
Breakfast or Lunch meeting

Can you join us in:

Wed May 23 12n Lunc
Thu May 24 7:30a Bre:
At the Ramkota Hotel

3 Decision Maker(s)

b
-

Established Business

PERFECT Prospects for Mike’s Workshc
And for Bob the week of June 4"

Perfect Prospect? Think DELMAR!

The higher thg
“DELMAR"
the better the

Financial, Home
Improvement
Real Estate
Legal,
Elderly Care,
Education/Training,
Auto Maintenance

Blinder Best Bets:
Medical/Wellness,
Financial, Home
Improvement,
Real Estate,
Legal,
Elderly Care,
Education/Training,
Auto Maintenance



Hatcher Pass

How to

BRAND YOUR BUSINESS
To Win Your Market!

{Old Carle
V'-‘,’jvl ~ !*\
. Wasilla

LEARN where to best target
your potential customer!

DISCOVER how to use Facebook
to beat the competition!!

MASTER what media messages
are the most effective!

HEAR the "secrets to success”
to optimize your return on
investment!

MEET YOUR SPEAKER:
Mike Blinder

Author and internationally renowned
media expert who has helped over
60,000 small and medium size busi-
nesses world-wide get online using
his digital marketing solutions.

ANcq RAGE



‘r.slor:Media How t

BRAND YOUR BUSINESS
To Win Your Market!

MAT-SU VALLEY

RONTIERSMAN

LEARN where to best target
your potential customer!

DISCOVER how to use Facebook
to beat the competition!!

MASTER what media messages
are the most effective!

HEAR the "secrets to success”
to optimize your return on

= - - — N - d
vl ; EacLe Rivir & CHUGIAK | g
AG L E MEET YOUR SPEAKER:

Mike Blinder

Author and internationally renowned

media expert who has helped over

l { RSN 3 A 60,000 small and medium size busi-
T & nesses world-wide get online using
W s R his digital marketing solutions.




My( /(l# s/-c:Media 3 Minute MEDIA ANALYSIS

.3mln _— T

Your Name

Best Day/Time to Meet :__ =

| \ SO /"‘ \—4\ R (g ™ - /5,_/\_)
1. Your Target Market R -~ it g
2ip Code, Area, Neighborhood (5) AS
\‘; —y Sod A \

. L

P \

Aree
Age, Gender, Income
2. Your "TOMA” Quotient S Y (
(Top Of Mind Awareness) ] v f ) e
On & scade of 110 10 ] o
how well known are you
In your “Target Market Area?” | -

g AncépnAci

3. Your “USP”
("Unique Selling Propositions”)
What qualities make you “rock™ over your competitors (Faster/ cheoper/ better, eic.)




Blinder Best Bets for
Auto Maintenance "IN THE KNOW" Sponsors
Cannabis Products and Services
Dentist (Cosmetic)
Dentist (Orthodontics)
Education (College)
Education (Re-Training)
Education (Scholastic Help)
Elderly Care (Facility)
Elderly Care (Home Assistance)
Financial Services (Accountant)
Financial Services (Bank)
Financial Services (Insurance)
Financial Services (Investment)
Funeral Services
Home Improvement (Interior Design/ Fabric)
Home Improvement (Lawn/ Garden)
Home Improvement (HVAC)
Legal (Business)
Legal (Estate Planning)
Medical/ Weliness (Fitness/ Training/ Nutrition)
Medical/ Wellness (Weight Loss Specialist)
Medical/ Wellness (Yoga)
Medical/ Wellness (Accupuncture)
Medical/ Wellness (Chiropractic Medicine)
Medical/ Wellness (Dermatology)
Medical/ Wellness (General Health)
Medical/ Wellness (Optomotrist/ Eye Care)
Medical/ Wellness (Pediatrics)
Personal Beauty (Hair Care/ Nails)
Personal Beauty (Healh Spa)
Pet Health (Vetrenary Medicince)
Pet Services (Grooming/ Care)
Pshycologist (Child/ Family)
Real Estate (Commerciall)
Real Estate (Residential)
Travel Services
Workplace Hiring (Temp Service)
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Desire

Action
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Interest :
Reach
Med Ia Frequency
essa Offer

Immediacy

Mike Blinder | +1-917-865-4827 (mobile/text) Slides/ downloads:
Mike@BlinderGroup.Com | &_g @MikeBlinder BlinderGroup.com/getinfo



Interest : -
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Mike Blinder | +1-917-865-4827 (mobile/text) Slides/ downloads:
Mike@BlinderGroup.Com | &g @MikeBlinder BlinderGroup.com/getinfo
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Action
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AWARENESS

INTEREST  DESIRE  ACTION
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Mike Blinder | +1-917-865-4827 (mobile/text)
Mike@BlinderGroup.Com | _g @MikeBlinder jetinfo




Desire

AWARENESS

INTEREST  DESIRE  ACTION




Desire

S~
£, S S ——
£ ?%_ k‘ . “Yellow Pages is for the '
% LN : three people who don't |

have the Internet!”

----------------------------------------------------------------------------------------

NBC TV: April 8, 2009

Mike Blinder | +1-917-865-4827 (mobile/text) Slides/ downloads:
Mike@BlinderGroup.Com | &g @MikeBlinder BlinderGroup.com/getinfo
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Google

Anchorage Business News

(Coogle Search) (rm Feeling Lucky\,

Adverlising Programs - Business Solutions - About Google

2009 - Privacy




ANCNOrage 3k Dusnoss News Q

Aot 11 800,000 resuits (069 seconds)
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No job is too big or small.

Contact me today for:
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937-499.0738
slhO09eiaol.com

A Farrier you can count on!
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Ohio, Indiana, Kentucky, Farrier / Blacksmith, Horse Shoeing Services
Serving Dayton, Cincinnati, Lexington, Louisville and Richmond

Chris Hillsamer
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Contact me today for:
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Customized Therapeutic Shoeing

Chris Hillsamer
937.499.073%
clh009@iaol.com

A Farrier you can count on!
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