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«Tom Hophina

lemarkerers tend 10 have the waghest asugnment in sales.
They call hundreds of people every day, and get hung up
on most of the time. They are insulted or sbused more
than any other nype of salespersan! So why do they do it? Not the
telemarketees themselves: we kaow why they do it They're pan.
time workers ~ resirees and college kids —~ trying 20 pey the rens, and
maybe put a little aside. But why do batinesses invest 10 much mocey
in teams of selemarketers working round the dock? The answer is
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telephone, as inerusive as it is, was more than three and a balf times
st tuccenbal & marketing tool for show maarketers than direct mad
wnd email cambined!' Of courte, the real numben are not very high,
sveragieg abown 6 percent, but given the amount of calls made, those
sumbees add up. 1f 100 calls 2 day lead to six closes, then 1,000 ealls a
day could be moee than enough 10 keep you in butiness

In fact, most of we get umilar ressles. How many closes do you
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on most of the tme. They are insulted or sbused more
than any other nype of salespersan! So why do they do it? Not the
telemarketess themselves: we kaow why they do it They're pan.
time workers ~ resirees and college kids —~ trying 20 pey the rens, and
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sumbees add up. 1f 100 calls 2 day lead to six closes, then 1,000 ealls a
day could be moee than enough 10 keep you in butiness

In fact, most of we get umilar resulis. How many closes do you
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Drive Down New Streets
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Mobile = New Leads
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Form a “Leads Group”

Office Supplies
Computer Networking
Commercial Real Estate
Accounting/ Tax Planning

Business Attorneys
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Blinder’s Best Bets for New Business

Auto Dealers and Auto Aftermarket Tires, Body Work, Tune/Lube, Glass, Engine, Etc.

Home Improvement Repair, landscaping, remodel, décor, pest control, painting, flooring,
HVAC, plumbing, electric, security, windows

Health Care Cosmetic Dentistry, Chiropractic Medicine, Cosmetic Surgeons, Lasik Eye
Centers, Urgent Care, Private Surgical Centers, Private Imaging Centers, Weight Loss
Facilities (surgical and non-surgical), Dermatology, Hearing Centers, Large Fitness Centers,
Etc.

Real Estate Broker Owners & Individual Agents!

Legal Divorce, Accident, Workplace Attorneys

Plus:

Retail- hair, furniture, bedding, jewelers, grocery, market
Churches- membership, daycare & schools

Education- Schools, Universities, private instruction, martial arts, dance, music, driving
Entertainment- bars, venues, events

Financial- insurance, credit unions, planning, investment
Funeral- funeral homes, cemeteries, pre-planning services
Pets- stores, vets, boarding

Travel- agency, destinations, lodging
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Elevator pitch

From Wiipads, 1 frae secycopsda

An elavator pitch, elovator speech, or elevator statement & a short summary used 1o quickly and simply define & person,
PPOIESSON, DROGAZ, SAVICH, CRQARZALIoN Of evert and 28 vk proposition,

The name *Elrvinor Pieh & tofcts the idea Tat i should b possitin 10 delivir the summdary in the 1ma 50an of an Skl fide,
or appraximately thify seconds 10 two minutes. ™! The tarm Rsef comes from a scenano of an accidental meeting with someone
ImpOnant in the elovator, I the Corvsation ingide the akvakr in thase Sew S0conds it inesesting and vk adding, the
conversation wil continue afier e elevanor 1ide or end in exchange of business card or a scheduled moeting. !

A variety of people, inchuding project managers, salespoopie, evangedsts, and policy-makors commonly rehearse and use olevaior
piches 10 got thew point across quickly.

An example is piiching an idea 10 a venure captakst or angel invosior 10 recoive unding. Venture capitalists often judge e qualty
of 0 e by P quaty of s elovalor piich and wil sk entreprendurs K thair olovirke priches in order 10 quickly woed out bad
\deas and woak loams. Elevalor piichos are also used in many other siuations. Personal uses indlude job interviewing, dating, and

summarizing profossional sorvioes, " e
Qoo alen e
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*  Who is the decision-maker?
o  Who influences the decisions?
¢ How do these deasion-makers prefer to be contacted?

Finally, and most important of all: you're there to get a firm
appointment sct up so that you can sit down with the prospect face-

to-face or have a lengthier phone conversation to ascertain his goals
S l I R \/ I V A I and needs. So, in short, if you're prospecting on the phone, make sure

to sound very, very busy. If you're prospecting face-to-face, make it

SELLING scem as if you only have a few seconds. I'll talk more about that later.
The Elevator Statement

EVENIN THE TOUGHEST TIMES Now that you know how to
find the prospects, you have
to know what to say to them,
Remember that these people are busy, or at least they like to tell you
Business X Business Sales they are, so they probably have very litde tme to listen to you. That is
usleg Back T Basic Skiits why you must make sure you have your elevator statement down pat.
For those of you not in the know, an clevator statement is a

MANBRESNAATAY LY

brief, carcfully worded statement about your business, It tells your
prospect exactly what you do, with all the benefits and none of the
pain. It’s called an clevator statement because you should be able
to recite the whole thing in the time it takes you to ride an elevator
for a total of ten floors. In other words, you have to cram all that
information into just 30 seconds!

Now, I am not a believer in scripts. As a former radio decjay and
hl I K E BL I N D E R television talent, it should be apparent that I love to ad lib. But even
I have wrtten scripted elevator statements describing all the benefits
of my business. I call them my “Wow! statements,” because at the

end of them, I expect my listeners to respond with a “Wow!” even if
it's something they don't usually think about. To test a new clevator
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* Who is the decision-maker?
e  Who influences the decisions?
¢ How do these deasion-makers prefer to be contacted?

Finally, and most important of all: you're there to get a firm
appointment sct up so that you can sit down with the prospect face-
to-face or have a lengthier phone conversation to ascertain his goals
and nceds. So, in short, if you're prospecting on the phone, make sure
to sound vcr) very busy. If you're prospecting face-to-face, make it

. ol ool b escconds. I'll talk more about that later.

SURVIVAL
SELLING

EVENIN THE YOUGHEST TIMES

The Elevator Statement
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find the prospects, you have w*'ﬂhf g

to know what to say to them,
Remember that these people are busy, or at least they like to tell you
they are, so they probably have very litde tme to listen to you. That is
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Business 2 Business Sales why you must make sure you have your elevator statement down pat.
usiag Back I Baxkc Skl For those of you not in the know, an elevator statement is a
brief, carcfully worded statement about your business, It tells your
prospect exactly what you do, with all the benefits and none of the
pain. It’s called an clevator statement because you should be able
to recite the whole thing in the time it takes you to ride an elevator
for a total of ten floors. In other words, you have to cram all that
information into just 30 seconds!

Now, I am not a believer in scripts. As a former radio decjay and
television talent, it should be apparent that I love to ad lib. But even
I have wntten scripted elevator statements describing all the benefits
Ai I E B L I N D E R of my business. I call them my “Wow! statements,” because at the
end of them, I expect my listeners to respond with a “Wow!” even if
it's something they don't usually think about. To test a new clevator
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your shiniest new toy — the one you're bringing them for the very

A

-~ Toys to Play With

x .

- S U R \/ I \/ A L child, T have learned what 2”5““’;,”#* ‘g""b“

> every parent knows: kids | EEEEEE _Rmma Goldm

> love new toys ... for exactly AR T
22, S E I I I N G ten seconds. Then they discover the magic of the box it came in!
-~ Adults love new toys too, and business people are no exception.
{ IVENIN THE TOUGHEST TI1MEs So when you’re out there prospecting, make sure you mention

first time — directly after your Wow! statement. “I know how busy
you are, but the reason for this interruption is that this week we
Business X Business Sales launched an exciting program that I believe could very well be a
great match for a business like yours!”

Get right into the razzle and the dazzle of your shiny new toy, as
soon as you finish your clevator statement: “This is who I am (elerator),
and this is something hot off the presses that I think might be of
benefit to you!” (shiny fo5). In fac, I believe that this is so essential that
if by chance you don't have a shiny toy to dangle in front of your

usiag Back I Baske Skl

prospect’s face, make one up! Find a product that your customer
doesn’t know about, but that you think could be a perfect fit and
dangle it, swing it, clang it, and bang it, just as if you were dangling an
Ni I K E B L I N D E R old set of keys in front of a mesmerized baby. It’s quite possible that

your customer will act just like that baby and try to grab the keys. It’s
a natural reflex. We're programmed that way. But don’t leave all your
cookies on the counter. The purpose of the shiny toy is to spark their
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POLITICS ELECTION 2016

Obama: Voters Want ‘New Car Smell’
in 2016

CH K 0 3

The President said he
himself has gotten a few
'dings' while serving two
terms

President Barack Obama
said in an interview aired
Sunday that voters will be
looking for a “fresh start” as
they go to the polls in 2016

to select his successor.
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“Elevator Statement”

(benefit, benefit, benefit... no pain)

“Shiny Toy Statement”
(always something new and limited!)
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“Elevator Statement”

(benefit, benefit, benefit... no pain)

“Shiny Toy Statement”
(always something new and limited!)
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“Elevator Statement”
(benefit, benefit, benefit... no pain)

“Shiny Toy Statement” Y
(always something new and limited!) =N
“Permission to Pursue” A

(answeris: “no”)
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“Elevator Statement”
(benefit, benefit, benefit... no pain)

“Shiny Toy Statement”
(always something new and limited!)

“Permis_sior‘! to”Pursue”
(answeris: "'no")

Garner Info _
Decision-maker/ influencers

Mike Blinder I +1-917-865-4827 (mOb”e/teXt) S“deS/ dOWnloadS'
Mike@BlinderGroup.Com | &_g @MikeBlinder BlinderGroup.com/getinfo



Craft

/v Soluti{A //1

Ascertainment

Rapport Bui(c;iny

Approach R
y



Craft

/v Soluti{A //1

Ascertainment

Rapport Bui diny

Approach




1S

\TANU!

|
r

-
Res
'JJ
ey
r
=
L
~

-~

SURVIVAL
SELLING

EVEN IN THE TOUGHEST TIMES

MIKE BLINDER

Quotes Used:

Hank Aaron:
The pitcher has got only a ball. I've got a bat. So the percentage in weapons is in my
favor ... (V)
African proverb:
One must talk litde and listen much, (I1)
Karl Albrecht:
Change your language and you change your thoughts. (VI)
Woody Allen:
99 percent of success is just showing up. (VII)
Aristotle:
We are what we repeatedly do. Excellence, then, is not an act but a habit. (VII)

It is mof necessary to change. Survival is wof mandatory. *(VII)

Francis Bacon:
For knowledge too is itsclf a power, (VII)
Bernard Baruch:
Most of the successful people I've known are the ones who do more listening than
talking. (11)
Bo Bennet:
In sales a referral is the key to the door of resistance. (1)
Ambrose Bierce:
Take: #.£ to acquire, frequently by force but preferably by stealth. (I)
Barbara Blinder:
Life is choices, not chances. (VI)
Mike Blinder:
Windows never open themselves, especially windows of opportunity! (VI)
Robert Browning:
Our aspirations arc our possibilitics. (VI)
Ivan Burnell:
I am important. So is everyone else. 1 will never use my importance to put someone
else down, and 1 will never allow their importance to put me down. (VII)
Samuel Butler:
Men do not stumble over mountains, but over molehills. (VII)
George Gordon, Lord Byron:
Be thou the ninbow in the storms of life. (V1I)
Thomas Carlyle:
Experience is the best of school masters, only the school fees are heavy. (VII)
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URVIVAL
SELLING

EVE THE TOUGHEST TIMES

Business 2 Business Sales
using Back 2 Basic Skills

MIKE BLINDER

Quotes Used:

Hank Aaron:

The pitcher has got only a ball. I've got a bat. So the percentage in weapons is in my

favor ... (V)
African proverb:

One must talk litde and listen much, (I1)

Karl Albrecht:

Change your language and you change your thoughts. (V1)

Woody Allen:

99 percent of success is just showing up. (VII)

Aristotle:
We are what we repeatedly d
Comte d'A
It is mos necessary to change.

Francis Bacon:

For knowledge too is itself a
Bernard Baruch:

Most of the successful peop

talking. (11)
Bo Bennet:

In sales a referral is the key t
Ambrose Bierce:

Take:
Barbara Blinder:

Life is choices, not chances.
Mike Blinder:

Windows never open themse
Robert Browning:

Our aspirations arc our poss
Ivan Burnell:

to acquire, frequer

1 am important. So is everyc

else down, and I will nevera
Samuel Butler:

Men do not stumble over mq
George Gordon, Lord Byron:

Be thou the ninbow in the s
Thomas Carlyle:

Experience is the best of sch

Louis Ferdinand Celine:

1 think all great innovations are based on rejections. (1)

William Ellery Channing:

One good ancedote is worth a volume of biography. (V)

Chinese proverb:

The beginning of wisdom is to call things by their right names. (I1)

Winston Churchill:

There is nothing wrong with change if it is in the right direction. (VII)
Success is the ability to go from one failure to another with no loss of enthusiasm.

v
Cicero:
Brevity is a great charm of eloquence. (I
Samuel Taylor Coleridge:
Pedantry consists in the use of words
vy
Joseph Conrad:
He who wants to persuade should pat
right word. The power of sound has al
D)
Alan Cymberg:
Sell to the organ-grinder, not to the mor
Dante Alighieri:
He listens well who takes notes. (II)
Charles Darwin:
It is not the strongest of the species
survives, It is the one that is the most ad
Ralph Waldo Emerson:
Words are also actions. (VI)
Fitzhugh Dodson:
Without goals and plans to reach then
destination. (V1)
Alexandre Dumas, pére:
The ultimate value of life depends upon
rather upon mere survival. (VIII)
Dwight D. Eisenhower:
It is far more important to be able o
makes a weapon or who pulls the trigger
Leadership is the art of getting some
because they want to do it. (VIII)
Henry Ford:
Enthusiasm is the yeast that makes you
sparkle in your cyes, the swing in your
surge of will and encrgy to execute your

Mike Blinder | +1-917-865-4827 (mobile/text)
Mike@BlinderGroup.Com | g @MikeBlinder

Our dilemma is that we hate change and love it at the same time; what we really want
is for things to remain the same but get better. (IV)
Paul Hawken:
"... the art of making problems so interesting and their solutions so constructive that
everyone wants to get to work and deal with them. (I11)
Piet Hein:
People are self-centered
To a nauscous degree;
They keep talking about themselves,
When it's all about me! (7)
Sir Edmund Hillary:
It's not the mountain we conquer but ourselves. @)
Edward Hodnett:
Asking questions is the ABC of diagnosis. Only the inquiring mind solves problems.
i
A question asked in the right way often points to its own answer. (III)
Tom Hopkins:
I am not judged by the number of times I fail, but by the number of times I succeed:
and the number of times | succeed is in direct proportion to the number of times 1
fail and keep trying. (I)
Thomas Jefferson:
I'm a great believer in luck, and find the more I work, the more I have of it. (?7)
Pope John Paul II:
Man always travels along precipices. His truest obligation is to keep his balance. (VII)
Helen Keller:
When one door of happiness closes, another opens, but often we look so long at the
closed door that we don’t see the onc that has been opened for us. (VI)
Florynce R. Kennedy:
Don't agonize, organize! (IV)
Charles F. Kettering:
The Wright brothers flew through a2 smokescreen of impossibility, (V1)
Martin Luther King:
Every man must decide whether he will walk in the light of creative altruism, or in
the darkness of destructive sclfishness. (VIII)
Rudyard Kipling:
We have forty million reasons for failure, but not a single excuse. (VII)
D.H. Lawrence:
Never trust the artist; trust the tale. (Int)
C.S. Lewis:

—
ds:
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Quotes Used:

Hank Aaron:
The pitcher has got only a ball. I've got a bat. So the percentage in weapons is in my
iicna ot i)
company, a man wn! w!om honor is sacred and virtue safe. (VII)

Mae West:
I speak two languages: Body and English. (II)
Elie Wiesel:
The opposite of love is not hate but indifferen
Oscar Wilde:
To do nothing at all is the most di
most intellectual. (111)
A map of the world
Frank Lloyd Wright;
An idge ge#alvation by imagination, (VII)
Zig Ziglar:

They don’t care what you know until they know that you carel)

t thing in the world, the most difficult and the

oes not include Utopia is not worth even glancing at. (V)

The Wright brothers flew through a2 smokescreen of impossibility, (V1)
Martin Luther King:
Every man must decide whether he will walk in the light of creative altruism, or in

the darkness of fish i)
Rudyard Kipling:
We have forty million reasons for failure, but not a single excuse. (VII)
. . . D.H. Lay 3
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C.S. Lewis:
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Nobody cares how much you kRnow, until they
know how much you care.

(Theodore Roosevelt)

izquotes.com
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Takeaways

“All About
Me!”
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Takeaways

“l don’t care
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Takeaways

“Tell me all
about you!”
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Takeaways

“What Have You
Got for me Today”
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Takeaways

“Speak Quick
& Get Out!”
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Ego Empathy




ood self esteem (bounce back from rejection)
« Competitive (the “yes” feels good!)

« Sense of urgency (want it now!)

« Assertive (take the lead!)




* A genuine interest in the other person

» Curious about who they are and how they think

« Willing to see the world from their point of view




You Can’t
Fake This!

* A genuine interest in the other person

« Curious about who they are and how they think
+ Willing to see the world from their point of view
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ICR SERVICES TAMPA

Juan Diego Alvarez * 116 views « 3 years ago

ICR SERVICES Air Conditioning and Heating Tampa, FL (813) 516-0934

ICR Services Heating and Cooling Stellar Commercial!

ICR Tampa | Alr conditioning repeair Tampa Florida « 56 views « 1 year ago

20 Years of STELLAR Services!

Una Compania Estelar, ICR Services Heating and Cooling!
ICR Tampa | Air conditioning repair Tampa Florida + 69 views « 1 year ago
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8138712313
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\ ICR Tampa | Air conditioning repair Tampa Florida
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Free Service Call wittepar. mhﬂkv Since 1976 Call Nowt
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Colin Y.
Tampa, FL
#4 1 friend
0 6 reviews

10/26/2016

Took advantage of (or is that "taken advantage of by*?) a
special on a "tune up® figuring that it's been a year and |
should probably have an expert look at my elderly (9 years
- nearing expected end of life) system. We were told that
we needed 3 pounds of refrigerant (at $100+/1b), but really
we needed to replace the whole thing "immediately”
because there's a good likelthood it won't last until
December. Technician was a little shocked when we
declined to buy any further services immediately. Maybe
it's just me, but when I'm looking at a surprise $6K repair
bill, I want a second opinion before | sign anything.

Got a second opinion today: we needed *a little bit" of
refrigerant, the coils needed to be cleaned and whoever
had last checked them didn‘t tape up the duct that
needed to be cut open to access them. So either ICR's
representative cut open the duct and left it untaped
causing the air handler unit to suck in hot, unconditioned
attic air, or they never bothered to even check the coils,
and the cut was made by the previous crew that serviced
the system a year ago. If | was being paranoid, I'd suggest
it was left untaped in order to over-stress our system and
accelerate its failure.

And there is no reasonable expectation that the system
will fail within the next year, Obviously no guarantees, but
definitely not the dire situation ICR portrayed.

Apparently ICR's “tune up® is an opportunity to pay them
to attempt to scare you into buying a brand-new AC
system, because it certainly doesn't involve cleaning the

cooling coils or accurately checking the refrigerant
pressures.

1 person voted for this review

® usetut 1 & Funy | & Cool
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Colin Y.
Tampa, FL
%4 1 frend
0 6 reviews

10/26/2016

Took advantage of (or is that "taken advantage of by"?) a
special on a "tune up® figuring that it's been a year and |
should probably have an expert look at my elderly (9 years
- nearing expected end of life) system. We were told that
we needed 3 pounds of refrigerant (at $100+/1b), but really
we needed to replace the whole thing "immediately”

Michele D.
b Eg[ Tampa, FL

Bl ¥ 273 friends
0 392 reviews
(2) 259 photos
Elite "18

1 person voted for this review

® usetut 1 & Funy | & Cool

B0 a0 vaz07

£ 1 check-in

Not sure why the negative reviews. |'ve worked with ICR
services for several years and they always show up on
time, always get the job done cormrectly and are a
insured/bonded company. They know what they are doing
and | always ask for their opinion when a client of mine is
in need of a AC repair or replacement. Felix will let you
know honestly what they think is the best to resolve any
issues you may be having.

2 peopie voted for this review

@ Useful 1 (X) Funny 1 | (&) Cool 2
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Want To Get More HVAC Clients? | Get A Free Marketing Analysis
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HVAC Marketing Specialists | Hundreds of Satisfied Clients
(E2) www. kickcharge comVHVAC Marketing ~

Drive More Busineas With A Custom HVAC Marketing Pan. Cal Today!

ROI Oriven Resufts - Custom Website Design - Conlent Marketing - Vehicle Wrap Design

#.1 Marketing Platform® | HVAC Marketing | hvacmarketing360.com
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Takn Toer - Free Video Kit - Take The Tour - Amazing Resuts

Hghiights: Ofers Dedicatod Marketing Services, Powerful Sulle Of Markating Software...

HVAC Success - Increase Leads & Revenue -
Mmm

.mmw
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HVAC Systems Market: Global Industry Analysis, Trends, Market Size ...
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- natandy, In one place

U.S. HVAC Market Will Grow 16% in 2018-2017 - Global Report Says
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2017 - Giobal Report Says Commercial HVAC Stable .. Complete report Global and US HVAC
Market (Hoating, and Ar C ")) soread across 255 pages, provides 299 data
charts & now avalatio st

POFIHVAC Market Intelligence Report - Bonneville Power Administration
hitps:haww.bpa govEE/Utiltyr.. 12016_MVAC_Market_intoligence_Bookiet.paf *

2018 - Cited by 1 - Rolsted anicies
ZIMWWWMmMMWM BPA stalf shared valuable

wwammn reh G y data sources. The
h mam dary data Som a number of reports and sowces inchuding bt not
mnmm

Slides/ downloads:
BlinderGroup.com/getinfo



Contact Us - About Us « S

PNACMMSWIHUMO‘SM&SMM
kckeharge comVHVAC Marketing ~

WW‘WMAWNVM:MM Catl Today!
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NOTE Reviews:
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Ascertainment / Needs Analysis

UNCOVER MAIOR GOALS & MOTIVATION
“What poals 80 you have for your butinets® Besder * makig more money” |
“Where £0 you wiet your business 10 be 1-yeae from today?™

Incresne foot draffic or buld up © particular companent Find owt where they sew the busine

et theve. (Dvscower the “A° 8 B

UNCOVER TARGET MARKIT (MREAOH)
“Who s your average catome I (Age. pender, rducotion kevel income )

angifunr,
The rew

Ascertainment / Needs Analysis

UNCOVER MAIOR GOALS & MOTIVATION
“What gosls 60 you Rave Sor your butinets” Beuder * makig more money”)
“Where 60 you wiet your business 10 be 1 yeie from toduy

Increane foot affc or buld up @ particuior companent Find out where they sre the buniness govng and Row they Aope 83

et theve. (Dnscover the "A" & "B

UNCOVER MESSAGE for Otfers v Iranding

“What king of offers/ deals (I arvy) 69 you Think G get you new Customen 7™
If you have any competing meda ods, review them, and ask

“How did this work for you?™

Notes

~

UNCOVER TARGET MARKIT (REACN|
“Who b your sverage customes?* (Age. ponder, education kevel income 7)

UNCOVER UNIQUE SELUNG PROPOSTION (US|

“Sow i
your

“What are the 109 § werds 1o describe your builnens

for Offers v Iranding
"Wt kind of affers/ deals (I arvy) 60 you Think can et you hew Customen 7

If you have any competing meda o, review them, ond ask
“How did this werk foe you?"
Notes

© 2018 Bnder Group, Inc.
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UNCOVER UNIQUE SELUNG PROPOSTION ("US|
“How is your
“What are the 109 § words 10 describe your butinesst”
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ctmz.iiuna Ascertai / Needs Analysi
The Croup

Date Baunesi Name

1 UNCOVER MAIOR GOALS & MOTIVATION
“What goaks 80 you have for your butimets® Sescer * makig more money”] »
“Where 60 you wint your business 10 be 1-yeae from saday?” stmm Ascertainment / Needs Analysis
Incresne foot draffic or buld up © particular companent Find owt where they sew the busine ™he Croup

et there. (Dhscower the A" & “B')
Date Paunest Name

1 UNCOVER TARGET MARKIT (MREAOKT)

“Whe b your sverage cestomes I (Age. pender. rducation kel income ) - 5 PRO'E m"“ "EEDS
"How important is traffic to your Websiite?"

If you have reviewed the site, ask:

1 UNCOVER MESSAGE for Offers v Ivanding 2
“What king of offers/ deals (I arvy) 69 you Think G get you new Customen 7™

e R T I saw on your site you are trying to accomplish (Marketing Concept Noticed) is this working?"

Notes

4 UNCOVER UNIQUE SELUNG PROPOSTION ("US>|
“How i your
“What are the 109 § werds 1o describe your builnens

"How important is your Social Media Marketing?”
. : If you have reviewed their Social Sites, ask:

© 2018 Bnder Group, Inc.

“I saw on (Social Site) your're trying to accomplish (Marketing Concept Noticed), is this working?”




Date

2

»
CLIENT/ v certal
m_z ::-v Ascertainment / Needs Analysis

Dot Name

UNCOVER MAIOR GOALS & MOTIVATION

“What goaks do you have for your butineis” Besder “makig more money”| »
“Where 60 you wint your business 10 be 1-yeie from seduy?” CLIENT/ (L v
Increane foot traffic or buld up © particulor companent. Find ovt where they Me the busne The Croup

et there. (Dhscower the A" & “B')

Date

Ascertainment / Needs Analysis

1 UNCOVER MAOR GOALS & MOTIVATION

“What gosls do you hawe for your butineis™ (Besder “makig more money”)

“Where 60 you wied your business 10 be 1 yeae from seduy?™
UNCOVER TARGET MARKIT (REACH] Increase foot Saffic or bulkd up & particular companent. Find out whMY they sre the Buiness gong and Aow they Aope 8

“Who b your sverage costomesI* (Age. pender, education kevel income /) #et theve. (Discover the A" & 07

1 UNCOVER MAJOR GOALS & MOTIVATION

“What goals do you have for your business™ (Besides “makig more money”)

“Where do you want your business to be 1-year from today?”

Increase foot troffic or build up o particiar component. Find out where they see the business going and how they hope to
get there, (Discover the "A™ & "8%)

018 Bnder Group, Inc.
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An Effective Pitch!

The Situation as it is now

The Situation as it should be
Your Story (justify the solution)
The Solution
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An Effective Pitch!

The Situation as it is now A

The Situation as it should be B

Your Story (justify the solution) Audience/ Research

The Solution Tailored Plan
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The Situation as it is now A




An Effective Pitch!

The Situation as it is now A

The Situation as it should be B

Your Story (justify the solution) Audience/ Research

The Solution Tailored Plan
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An Effective Pitch!

The Situation as it is now A

The Situation as it should be B

Your Story (justify the solution) Audience/ Research

The Solution Tailored Plan I
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“Trial” Closing “How am | doing?”

“Are you following
me?”

“Can you see why |
am so excited?!11”
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lvan Pavlov
From Wikipedia, the Iree encyclopedia

For othér peopie named vin Pavioy, 560 van Paviov (dsambiguation).

Ivan Petrovich Paviov (Russian: edn Nepoeny Nasnoe; 26 Septomber 05 14 Septemser) 1849 < 27 Fabruary 1936) was a famous Russian
physiologsst. From his chikihood days Paviov demonsirated intetlectual brilkance along with an unusual energy which he named “the instinct for
ressarch”." Inspired when the progressive ideas which D. | Pisarev, the most eminent of the Russian Rerary crtics of the 1860s and | M
Sechenov, the father of Russian physiology, were spreadey), Paviov abandoned s religious career and decided 1o devote s e 10 science, In
1870 ho enrolied in the physics and mathematics taculty al the Unwersity of Sant Petersburg 10 1ake the course in natural science.” an
Paviov devoted his Me 10 the study of physiology and sciences, making several remarkable discovories and iGeas thal were passed on from
genaration 1o generation.” Ha won the Nobal Prize for Physiology or Medicing in 1904, 1"
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Hi Mike,
I've gathered up some of the most common things our AE's hear out in the field that we should help
addres during the 'overcoming objections' portion of the training.

« No one reads the paper anymore

* Your paper is smaller and smaller

» Your penetration (circulation) is shrinking and shrinking
o | didn't get any response from my ad

¢ Too expensive

» Ads are stacked on pages and all ads run together

e Low ROI

o Already have enough business

» | get plenty of referral business

« Already uses one of our competitors

Thanks,
Liz
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‘ Mike Blinder
‘® President
Blinder Group
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